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WHY 
IS 
SOCIAL 
MEDIA 
ESSENTIAL
FOR 
BUSINESSES? 

 It introduces your brand

 It helps customers find you, builds clientele 

 It provides a test audience that gives you 
feedback about your brand, industry

 It can solidify your reputation as a valuable, 
knowledgeable resource



…BUT 
THERE’S 
ONLY SO 
MUCH 
TIME IN 
THE DAY!

With limited time, it is better to be great 
and invested in one social media platform 
than spread too thin over several.

Think about your desired audience and 
where you can best find them.



FACEBOOK
DEMOGRAPHICS
Smartphone users 
check their accounts 
15 times per day!



E N S U R E  Y O U R  
S O C I A L  
M E D I A  
P R E S E N C E  I S  
O N  P O I N T
B E G I N  W I T H  T H E  B A S I C S



YOUR 
SOCIAL 
MEDIA 
PAGES

CREATE THE PAGE USING 
NAME, LOGO, AND 

BRANDING 

USE AS AN OUTLET TO 
DISPLAY AND SHARE 
INFORMATION IN A 
FUN, INFORMAL WAY 

FORM RELATIONSHIPS 
WITH YOUR CUSTOMERS 

AND COMMUNITY

SHOWCASE THE “REAL” 
SIDE OF YOUR BUSINESS



MAKE 
SURE 
YOU’RE 
“FINDABLE”

Change your Page to use a vanity URL:

- www.facebook.com/businessname

Increases your SEO (search engine optimization) 
when people enter your business and/or name 
on Google, Yahoo, or similar search engine sites 

Share your business page on Facebook with 
friends, family, co-workers, and other Facebook 
users 

http://www.facebook.com/businessname


What to Share?



CONTENT
News – Is there anything going on worth sharing? Upcoming events? New hires? 
Announcements?

Industry trends/news –What are the current trends? News posts can be funny, 
surprising, serious, entertaining. It makes you look like an expert.

Client/Customer news – Great way to promote upcoming client events and 
campaigns.  It lets people know who you’re working with and for whom. 

Past achievements – what were some of your greatest accomplishments? Brag about 
yourself.



CONTENT
Add photos and videos of 
your staff at work and around 
the community.

“Tag” customers you work with, 
organizations you’re a part of, and 
businesses you’re interested in.

Provide links to your website 
and other social media.

Establishing yourself as an 
expert in the field is crucial, 
especially when promoting your 
business via social media.



CONTENT
Build trust and credibility among followers and online users - in the future they will come to rely on 
you when issues arise or they need help with a project. Build

Provide valuable content to online audiences - and often. Provide

Be enthusiastic and conversational - Promote your culture! Be

Update daily! Update



How should your content look/sound? 

It depends on your type of business…

…but be consistent.
BRAND





Your posts will get 
more engagement with 
photos and videos —
especially when those 

photos look good!





• COMPOSITION: Check lighting, consider angles, and simplify backgrounds.
• EDITING:  Adjust brightness, contrast, and vibrance.

PHOTOS



FACEBOOK PHOTO DIMENSIONS



VIDEOS
You’ll draw more engagement with 
content that educates, inspires, 
and entertains over content that is 
just about your product or service.

Square videos take up 78% more space 
in the News Feed. Creating square 
videos can help you stand out and stop 
more thumbs as viewers scroll on 
mobile.

Shorter videos (under 15 seconds) have 
more views. Think of using material in 
videos that doesn’t require sound.



www.Canva.com
www.BeFunky.com
Spark.Adobe.com

Lumen5.com

Easy Ways to Create Digital Content



www.canva.com

Free tool designed to create social media content.

http://www.canva.com/


W H E N  
T O  
P O S T ?





LOOK AT WHEN YOUR FANS ARE ON FACEBOOK 
TO FIND BEST TIMES TO POST



SCHEDULE POSTS



Make a calendar to plan out your posts

Take an hour 
and schedule 
out all your 

week’s posts.

This helps from 
forgetting to 
post during 
busy times!



The Facebook algorithm is changing more 
frequently than ever. Simply posting on your 

page every day without paid advertising won’t 
reach your current or new customers well. 

FACEBOOK ADVERTISING



FACEBOOK ADVERTISING



FACEBOOK ADVERTISING
Text in Images

“Our policies previously prohibited ads with text that 
covered more than 20% of an ad's image. We've recently 
implemented a new solution that allows ads with greater 
than 20% text to run, but with less or no delivery. To find 
out more about this change and how it impacts your ads, 
visit the Advertiser Help Center.”

https://www.facebook.com/business/help/980593475366490


FACEBOOK ADVERTISING



Plan out your goal, 
audience, and budget

FACEBOOK ADVERTISING



TRACK YOUR RESULTS!



Who is liking your posts? 
Invite people to like your page!

TRACK YOUR RESULTS!



FINAL 
THOUGHTS

Like it or not, social media 
is a customer service 
avenue for your business.

Don’t leave questions 
and comments 
unanswered!

Always be positive: Don’t use your business pages 
as places to complain or be your personal soapbox. 

Remember to make connections, be 
conversational and engage and excite your 
audience. 

Social media is not a quick fix, but a long-term 
strategy.

If this all seems too overwhelming, there are paid 
professionals to assist on a variety of levels from 
auditing your pages and giving you a social media 
plan, to running your social pages for you.



Any Questions? Would you like to receive 
additional assistance for your business?

Email  holly.berg@area15rpc.com

Phone  (641) 684-6551

This project is funded through the US EDA 
CARES Act Recovery Assistance

mailto:holly.berg@area15rpc.com
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