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“Enln It provides a test audience that gives you

ESSE“TIAI feedback about your brand, industry

'nn It can solidify your reputation as a valuable,

B“SI“ESSES? knowledgeable resource

= [t introduces your brand

It helps customers find you, builds clientele




-BUT
THERE'S
ONLY 30
MUGH
TIME IN
THE DAY!

With limited time, it is better to be great
and invested in one social media platform
than spread too thin over several.

Think about your desired audience and
where you can best find them.



Gender Age

FncEBOOK . 74% .:: 62% .'E ;:95_
Smartphone users
check their accounts
15 times per day!
66% 74% 70% 75%
High school degree or less 60%
g Some college 71%
g College+ 77%
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BEGIN WITH THE BASICS




CREATE THE PAGE USING USEAS AN OUTLET TO v 0 “ n

NAME, LOGO, AND DISPLAY AND SHARE
BRANDING INFORMATION INA
FUN, INFORMAL WAY

FORM RELATIONSHIPS SHOWCASE THE “REAL”
WITH YOUR CUSTOMERS SIDE OF YOUR BUSINESS
AND COMMUNITY




Change your Page to use a vanity URL:

- www.facebook.com/businessname

Increases your SEO (search engine optimization)
when people enter your business and/or name
on Google,Yahoo, or similar search engine sites

Share your business page on Facebook with
friends, family, co-workers, and other Facebook
users


http://www.facebook.com/businessname




GONTENT

News — Is there anything going on worth sharing? Upcoming events? New hires?
Announcements?

>

Industry trends/news —VWhat are the current trends? News posts can be funny,
surprising, serious, entertaining. It makes you look like an expert.

Client/Customer news — Great way to promote upcoming client events and
campaigns. It lets people know who you’re working with and for whom.

Past achievements — what were some of your greatest accomplishments? Brag about
yourself.
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GONTENT

Add photos and videos of
your staff at work and around
the community.

“Tag” customers you work with,
organizations you're a part of, and
businesses you're interested in.

Establishing yourself as an
expert in the field is crucial,
especially when promoting your
business via social media.

Provide links to your website
and other social media.




ONTENT

Build Build trust and credibility among followers and online users - in the future they will come to rely on
you when issues arise or they need help with a project.

Provide Provide valuable content to online audiences - and often.

Be Be enthusiastic and conversational - Promote your culture!

Update Update daily!




How should your content look/sound?
It depends on your type of business...

...but be consistent.

lowa Economic Development Authority e Travel lowa cee
December 23, 2019 at 9:15 AM - @ December 16, 2019 at 12:15 PM - @
For the Krogmeiers, owners of Hinterland Dairy, dairying is not just an It doesn't get any more farm fresh than Hinterland Dairy! This Donnellson
occupation, it's a way of life. Since 1978, the family have milked cows on dairy loves sharing how it provides local, fresh cheeses to southeast

400 acres of pastures in the beautiful rolling hills of southeast lowa.
Today, they take great pride in using that milk to produce the highest-
quality cheese curds, blocks and wheels of aged cheese that are as fresh
as it gets. #Thislslowa

lowa. Get an up-close look into real-life on this family-owned dairy farm
here. #Thislslowa
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TIPS TO WRITE

ENGAGING
FACEBOOK POSTS

Be natural.

Facebook is a fun and relaxed environment.
Your writing should be natural, nice and
drop out the foo formal approoch.

Nobody wanis to read boring posts.

Be relevant.

Your posts should be writien for immediate
action — write your posts so they can be
rzad and engaged with right now.

Remember Facebook aims to be the #1
Digital newspaper.

()
% Be visual.

Images are the mast engaging on Facebaok,
mare than videos, links or text updates. But da
not forget to choose good images that fit
well in the newsteed.

Adding o goad image will aftract readers.

Be succinct.

The shorter, the better. Write succinct post
or updates. Posts of 80 characters or less
arethe most engag'ng.

Learn ks adit your posts 5o that they moke
sense in less words.

Be emotional.

Emotions sell and encourage readers to share.
The most shared posts sway and persuude.
They are invilations to discussian and
interchange.

Tr},-' to write posts that sereom for reaction.
Craate posts for commentary.

Ask fans. X

Cluestions are a great way to get comments.
Your audience loves to express opinions,
give them the chancs te do sa. But anly ask
guestions that are easy fo answer,

IF you can, place questions at the end
of your post.

‘& Post quotes.

Inspirational guotes wark very well across
social medio. People love to relote to
i great things that were said by great peaple.

v Try clso to post guotes within images.

.
Play right.
Don’t game the distribution - Many are

tempted ta ask pecple to like their posts.

Facebook is not a fan of colHo-octions to
ike or share and the algerithm mery penalize
these types of posts.

Use full links.

Use 0n|}r full URLs when posting o link to an
external website.

Shortened URLs gef as much as 3 fimes less
engagement than ful-length URL instead,

Be yourself.

The most important is to be and speuk as
yourself. Your fans lave you or your brand.
They axpect you to write in your usual tone
of vaice.

Make them fesl like you talk to them dirsctly,
nof s a corperafion,

sMm

aclal meda
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Your posts will get

more engagement with
photos and videos —
especially when those

photos look good!



Peace Tree - Des Moines Branch
January 1at 7:01 PM - @

These were delicious! Thank you One Sweet Kitchen!

&\\W Smokey Row Coffee - Oskaloosa
W November 8, 2019 - Q

Now serving all of your favorite holiday drinks: EGG NOG LATTE,

SNOWFLAKE MOCHA, PEPPERMINT MOCHA & =

#smokeyrow #christmascoffee #dsmlocal #localcoffee

SMOKEY ROW
CHRISTMAS DRINKS

minutes seconds

CHRISTMAS DRINHS ARE HERE!




 COMPOSITION: Check lighting, consider angles, and simplify backgrounds.
* EDITING: Adjust brightness, contrast, and vibrance.
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FAGEBOOK PHOTO DIMENSIONS

Profile Photo Event Header Images

Max: Give your even some personality
by adding an appropriate cover
1000 < 524 photo. Just like Group cover

Your most prominent visual v photos, there are is interface

asset. be sure to remember and overlap to worry about.
500
accomodate for the rounded
corners throughout Facebook’s
interface.
Max:

2048 | % 2048 Uploaded Photo Dimensions

Min

While you can upload a photo in
any shape or size, just be aware
that Facebook will always resize

Cover Photo (Profile) it with a maximum height or
width of 2048px.

A great way to showcase your

personality and passions. Just Max:

make sure to be aware of the 2037 * 754
interface overlap.

Link Posts (and Ad Images)
Cover Photo (Page)

— Page cover photos don't have to . If you want to create an ad, or a
Max: 'aﬂij worry about interface overlap. webpage that has a Facebook-
Just make sure to not treat this Recommended: friendly link image, this is the
1958 < 745 as a billboard, but as a branding exact dimension you wan to
opportunity. 1200 * 628 create itin.




Average Engagement Per Video Post

“InEos -

225

You'll draw more engagement with
content that educates, inspires,
and entertains over content that is
just about your product or service.

150

5

Facebook Instagram Twifter

Square videos take up 78% more space

I Landscape Letterbox [ Square e bUffer
in the News Feed. Creating square

Average Reach per Video - Mobile vs. Desktop

videos can help you stand out and stop 10000
more thumbs as viewers scroll on
mobile. 7500
5000
Shorter videos (under |5 seconds) have
more views. Think of using material in 2500
videos that doesn’t require sound.
0

Desktop Maobile

et
I Landscape Letterbox [ Square s buffer



Easy Ways to Greate Digital Gontent

www.Canva.com
www.BeFunky.com
Spark.Adobe.com

Lumen5.com




WWW.Canva.com

o | @) s

Copy Arrange ¥ @ 1

Canva layouts

#chancetowin

SRR7 AAARS FREE

Free tool designed to create social media content.



http://www.canva.com/




THE BEST TIMES TO
Post on Facebook

© B2C Businesses

BAM 11AM | 12PM 1PM | 2PM 3PM | 4PM 5PM |6PM 7PM 8PM 9PM 10PM

© B2B Businesses

BAM@IGAM 11AM  12PM  1PM  2PM| 3IPM 49—!:\'5”4 GPM  TPM BPM 9PM  10PM

O Software Businesses

BAM IOAM 11AM  12PM  1PM 2PM@4FMGPM TPM 8PM  OPM  10PM

© Healthcare Businesses

BAM TAM BRNIURF" 11AM 12PM | 1PM 2PM 3PM 4PM 5PM  &PM  T7PM EBPM

© Media Companies

SAMGDBAM 9AM 10APM [ 11AM | 12PM 1PM 2PM 3PM 4PM GSPM | 6PM |7PM  BFM

() Higher Education

@BAM 10AM  11AM 69 b ZDMGDM‘M SPM G6PM TPM 8PM  9PM  10PM

Facebook

S

32%
BEST TIMES
SAM 10AM

And people seem to be

FRIDAY

BEST DAYS

T W | T

F

)

18%

HIGHER

ENGAGEMENT

18%

HIGHER

11AM 12PM 1PM

2PM

Posting at 3pm will get

ENGAGEMENT

32%

HIGHER
ENGAGEMENT

3PM

Use Facebook analytics

happier on Friday you the most clicks, while

and Fanpage Karma to

(small wonder), so 1pm will get you the most track your data and see
funny or upbeat content shares. when your audience is
will fit right in to that online.

“happiness index.”



Page Insighs

Data shown for a recent 1-week period. Insights for the time of day are shown in the Pacific time zone.

M Overview
DAYS

3,321
Followers

=4 Ads

il Likes
Reach
Page Views
Page Previews

B Actions on Page

e Posts All Posts Published




CHEDULE POSTS

New Post

Placements @ Desktop News Feed v

v 'O Area 15 Regional Planning Commission

s Area 15 Regional Planning Commission
Just now - @

This is a test post

® Instagram Feed

Text

This is a test post o) Like () Comment > Share

Media
Share photos or a video. Instagram posts can't exceed 10 photos.

(@ Add Photo O Add Video w

Location - Optional

Enter a location

Customize

% Customize Facebook Post

=4 Boost Publish -

(@© Schedule Post




Take an hour

Monday

FACEBOOK: 2 original link

Tuesday

FACEBOOK: 3 original link

@ Weekly Social, Schedue

Wednesday

FACEBOOK: 3 original

30+ Unique Content Ideas

posts /[ 1Instagram repost posts // 2 relevant articles | article or link posts // 3 S T w R F S
an d SC h ed u I e // 1 relevant article [/ 1 /11 photo post relevant articles
photo post
; INSTAGRAM: | behind-the- INSTAGF«;AM. 1 brand photo Sl Behind- Workspace Quick Tip #tbt Friday Share_Story
INSTAGRAM: 1 community scenes [/ 1quote + question /1 Peek the- Pic of the Day Throwback ool tons Behind
0 u t a yo u r photo // 1 brand photo community photo Scenes Thursday Business
TWITTER: 3 original link
TWITTER: 2 original link posts | posts // 2 RTs // 1 original | TWITTER: 3 original link
ee k’s OS S [/ 1RT [/ 1response text post posts /| 2RTs /[ 1 photo N - Highlight et
Vv P . » X e . s . ontest #Motivation Recent & Something That Blog Post Conte;t
PINTEREST: 1 original pin // 4 | PINTEREST: 1 original pin // | PINTEREST: 1 original pin // Announcement Monday Work Testimonial  Brings You Joy Conclusion
repins // 1 group board pin 5 repins 5 repins
.
This hGlPS from Thuesday iday Satuday e
Posta Inspirational Tutori Product e #TGIF Weekend
utorial 5 Fill-in-the
- ) - _ e : Challenge Quote Promotion Blank Post Plans
. FACEBOOK: 2 original link FACEBOOK: 3 original link FACEBOOK: 2 original link
fo r ettl n to posts /[ 1Instagram repost posts /[ 2 relevant articles | posts // 1 Pinterest repost
[/ 1relevant article [/ 1 /11 photo post // 1 relevant article
quote post \ ; e
o INSTAGRAM: 1 photo of you | INSTAGRAM: 1 community Thank Frecbia Real Life/ Answera  Social-Only  popooseolg  Saturday
P ost d u rl ng INSTAGRAM: 1 community (or behind scenes) // 1 photo Audience Personal Pic FAQ Promo Content Social
photo [/ 1 brand photo funny quote or meme
TWITTER: 2 original link
. ' TWITTER: 2 original link posts TWITTER: 3 original link post, post [/ 1RT /[ 1quote
b u Sy tl m es . /11 original text post [17RT []1quote = £ Business Pose a Recommend Short Seasonal .PrOdUd
FNIEREST 2 ISRIns Promotion Question a Product el Video Post Disesmi e
PINTEREST: 1 original pin // 4 |  PINTEREST: 1 original pin [/ Special

repins // 1 group board pin

5 repins

otes:
+ Facebook and Twitter original
link posts may be the same link!

INSTAGRAM: 1 brand photo

Sunksy

FACEBOOK: 1 original link post
[/ 2 relevant articles

hello pisels

e eatpae

TWITTER: 1 original link post

+ Cross promoting social
channels leads to more follows!

PINTEREST: 3 repins



The Facebook algorithm is changing more
frequently than ever. Simply posting on your
page every day without paid advertising won’t
reach your current or new customers well.



n = Ads Manager Holly w ‘ = o o

Holly Berg (50081902) Create New Campaign © Use Existing Campaign @

® Campaign . I
a paig Campaign: Choose your objective. Switch to Quick Creation

L Objective

[=[=] . . .
oo Ad Set What's your marketing objective? Help: Choosing an Objective

Traffic
Offer

Audience Awareness Consideration Conversion

Placements

Budget & Schedule 5 .
9 Brand awareness 0 Traffic Conversions

0O ad -}e- Reach o Engagement Catalog sales

Identit: N
entity Show your ad to the maximum number

Format of people. Learn more. App installs Store visits
Links

Video views

Lead generation

Messages




FACEBOOK ADVERTISING

Text in Images

“Our policies previously prohibited ads with text that
covered more than 20% of an ad's image.We've recently
implemented a new solution that allows ads with greater
than 20% text to run, but with less or no delivery.To find
out more about this change and how it impacts your ads,
visit the Advertiser Help Center.”



https://www.facebook.com/business/help/980593475366490

FACEBOOK ADVERTISING

Manage Page Ad Center

Summary Last 60 days ~ Create Ad

Home Holly Berg spent $28.00 on 2 ads in the last 60 days.

O.! Main Street Ottumwa v

Tools
News Feed e e 17y o Y o
® 8 new Reach Post Link Clicks a» Audiences
Engagement Manage your saved audiences.

Ad Center .
Payment settings

Inbox 2,764 1 77 99 Manage your payment method and view

receipts.

o 3 =
o

® 1 new message

Events

([

Ads

o : ‘ Grow Your Business
Ads activity is reported in the timezone of your account.

Resources & Tools Engage With Potential Customers

o!
% You could get more people to message

Manage Jobs v @ Completed View Results your Page when you create an ad for
Send Message button.

P @

Notifications
® 107 new Event Responses

Ctart vimnir halidawv channina b vicitina lacalhr_mainad and A

»

Create Ad




FACEBOOK ADVERTISING

& ﬁ Choose A Goal aF . .
Edit Audience X
Promote
> & ® Select the location, age, gender and interests of people you want to reach with your ad.
[
! Main Street Ottumwa - Gender ©
Q Public Get More Website Boost a Post Boost an Get More
Visitors Post Al Men Women
7 Automated Ads Recommended
d 2 Age O
@ ns e >
£74 Fo?s,t EXIsn"g ‘Con't‘ern . i Locations @
) = L Q 2-]
Locations
Promote Your Page Get More Calls Promote Your Get More Leads Type to add more locations

Business Locally
United States

Ottumwa + 25 mi X

Detailed Targeting @

Q Detailed Targeting Browse ->

Suggested For You
’ Antiques + Shopping + Crafts + Sewing + Brunch +

For advanced targeting features, go to Ads Manager.

audience, and budget TN

Your audience is defined.
Specific Broad

Cancel




TRACK YOUR RESULIS!

Main Street Ottumwa > Page Insights All Posts Published /' Create Post

Page Insights

Reach: Organic/Paid + [ PostClicks [ Reactions, Comments & Shares §

+~ Overview Published Post Type Targeting Reach Engagement Promote
— 12/07/2020 Take in the holiday spirit downtown! 580 [ ]
Followers 10:09 PM = (%) 11.6K YR SR s post
12/07/2020 3 |
od Ads B 7:59 AM = e 508 9 |
f 12/06/2020 Give someone a great gift of A | 8 | -
795
Ib Likes 1:32 PM relaxation--and their skin will glow, = ¢ 17 | SR
@ Reach 12/04/2020 This year especially, giving the gift of A 413 | 8 | -
x 7:26 AM relaxation is a great choice! Massage =] ¢ 12 | Sz
© Page Views 12/01/2020 Main Street Ottumwa continues to ] 31 |
7:00 AM make a positive, lasting impact on our = @ e 49 | S
@ Page Previews 11/29/2020 © 4Givin is ri
S gTuesday is right around the A 2 | -
703
9:24 PM .;‘ corner! This year, Facebook will be = ¢ 0 I S
* Actions on Page 11/29/2020 Looking for a quality timepiece as a = @ 744 | 4 |
2:17PM . gift? Corner Collectibles has several " |
@ Posts 11/29/2020 Main Street Ottumwa updated their 10 |
9:42 AM o status. L ¢ 1 | Boost Post
B Branded Content 4
11/28/2020 0 |
5:19 PM . =] @ HE 4 |




TRACK YOUR RESULIS!

Boost Post
DESKTOP NEWS FEED MOBILE NEWS FEED Invite to Like Opportunity Squared Regional Economic
“You are targeting men and women, ages 18 - Development
65+ who live in 1 location
’ Opportunity Squared Regional Economic Development . - i3
Show full summa 7 P
i i W E shared Fairfield Economic Development Association's post All20 Q ! O 2 AW
This promaotion will run for 6 days Sponsored - @
Your total budget for this promotion is $10.00. Fairfield. |A is one of the only small towns in lowa showing an increase in .
population with the most recent census data released. A 4.2% increase in Holly Berg
Only the person who boosted this post can edit population is being reported
it As Fairfield's population continues to grow across all age demographics,
the demand for additional housing continues to increase. A recent senior
housing survey has just been completed for Jefferson County, showing an
1,06 ) 48 10.00 immediate and continued future need for new and simplified housing
People Reached [?] Engagements Total Spend [2]
options.
Actions | People | Counfries Conta... See More

Michael
photo clicks [ -7

Link Click | 1
page Likes [l 5

Share |1

Robyn

[,

¢ | By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center Boost Another Post Close Jan

5 mutual friends

Who is liking your posts?
Invite people to like your page!




Like it or not, social media Don’t leave questions
is a customer service and comments

1 |
avenue for your business. unanswered!

Always be positive: Don’t use your business pages
as places to complain or be your personal soapbox.

Remember to make connections, be
conversational and engage and excite your
audience.

Social media is not a quick fix, but a long-term
strategy.

If this all seems too overwhelming, there are paid
professionals to assist on a variety of levels from
auditing your pages and giving you a social media
plan, to running your social pages for you.

FINAL
THOUGHTS




AREA 15

REGIONAL PLANNING COMMISSION

Any Questions? Would you like to receive
additional assistance for your business?

Email holly.berg@areal5rpc.com

Phone (641) 684-6551

E D A This project is funded through the US EDA

. ECONOMIC DEVELOPMENT ADMINISTRATION CARES ACt Recovery ASSiStance



mailto:holly.berg@area15rpc.com
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